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Strategic Management Feb 23 2022 Leadership, adaptability, value creation. These are the skills necessary for tomorrow's managers. This book is designed to help
students think critically and understand fully how to strategically manage their future firms. .
Enterprise Management Strategies in the Era of Cloud Computing Jan 01 2020 Recent advances in internet architecture have led to the advent and subsequent
explosion of cloud computing technologies, providing businesses with a powerful toolbox of collaborative digital resources. These technologies have fostered a
more flexible, decentralized approach to IT infrastructure, enabling businesses to operate in a more agile fashion and on a globalized scale. Enterprise Management
Strategies in the Era of Cloud Computing seeks to explore the possibilities of business in the cloud. Targeting an audience of research scholars, students, software
developers, and business professionals, this premier reference source provides a cutting-edge look at the exciting and multifaceted relationships between cloud
computing, software virtualization, collaborative technology, and business infrastructure in the 21st Century.
Strategic Management Apr 15 2021 Students are already strategists in their personal lives. This concise text, intended primarily for undergraduate seniors and
MBA students, provides students with the know-how to apply effective strategies in their future careers. Strategic Management: Logic and Action provides a wide
range of organizational examples along with worksheets at the end of each chapter. Students are encouraged to use the Web as a source of information, but to also
interview people to assess actions within the context of organizations. The text is meant to be a useful guide for strategists facing new situations from the
beginning of their organization careers. From the Preface: "Strategy is no longer the exclusive concern of generals. It is not something you wait to think about until
you are the president of an organization. You need to understand strategic thinking right now, as a graduate entering the workforce, a newly appointed supervisor,
or a mid-level manager. Corporations, small businesses, non-profits, and public agencies – organizations of all kinds – are discovering how important it is for
employees to understand why the organization interacts the way it does with customers, competitors, and other actors. Many then ask their employees to help
strengthen current connections and invent new ones."
Reviving Businesses With New Organizational Change Management Strategies Feb 11 2021 With the gradual resumption of economic activity, most businesses are
facing a range of challenges associated with implementing measures to protect the health and safety of their employees. Some employers had to put certain
business activities on hold and even start new ones in order to keep their organizations operating efficiently. The global COVID-19 pandemic plus digital
transformation and the pressure of Industry 4.0 have challenged companies to manage their organizations in newfound ways. In the short term, they are facing
enormous changes to their business plans; in the long term, they must adapt and continue to progress on their original goals. Reviving Businesses With New
Organizational Change Management Strategies is a crucial reference book that analyzes the sensitivity of organizations to change management based on
methodologies and tools to control impacts, to understand how employees will be impacted in their environment, and to learn how technology will help both the
industry and professionals. This book also explores types of frameworks that are built for communication and business continuity, the importance of collaborative
and interactive relationships for change management, and emotional factors and issues for change management. Covering topics including change management
models, cybersecurity, Health 4.0, privacy and security, and information systems management, this text is essential for managers, executives, human resources
managers, academicians, students, and researchers looking for successful business strategies that are leading to increased efficiency, performance, and growth.
Real Estate Management Strategies & Tactics - How to lead agents and managers to peak performance Oct 22 2021 From France to California, from journalism to
real estate, from sales associate to founder, executive vice-president, general manager, CEO, or president of several of the top companies in the US, such has been
the professional itinerary of Alain Pinel, an American real estate icon in constant search for business excellence. In Real Estate Management Strategies and Tactics,
Alain shows managers of all levels, from office sales managers to CEOs, how to reach top performance and make success more predictable, measurable and
sustainable. A must read for real estate leaders.
Innovation Management Sep 01 2022 Innovation Management: Strategies, Concepts and Tools for Growth and Profit is a unique book in the rapidly growing
discipline of Innovation Management. It seeks to build on the experience from an earlier discipline—Competitive Strategy. It took more than two decades for
practitioners to realize that successful strategy is driven by implementation, not by formulation. Similarly, successful innovation—the key to growth and
profit—rests on disciplined management and implementation of the innovation process from start to finish. This book first answers the key questions: Why
innovate? How to innovate? Who innovates? It then provides 10 essential and practical tools to help innovators guide their ideas to marketplace success. Following
the publication of the successful first edition, and in response to many readers' positive feedback for its case studies, the second edition contains a large number of
new mini case studies about innovative start-ups, businesses, and ideas in the period of 2007–12 Innovation Management shows how companies and individuals can
transform creative ideas into powerful, sustainable, change-the-world businesses and emphasizes the crucial role of execution in implementing inspiring ideas.
Sustainability Reporting, Ethics, and Strategic Management Strategies for Modern Organizations Nov 10 2020 "This book explores various theoretical and practical
approaches of ethical standards and sustainability reporting and their impact in the 21st century"-Knowledge Management Strategies and Applications Jul 19 2021 Knowledge management (KM) has become an important business strategy in an era of accelerated
globalization, digitalization, and servitization of products and services. Maximizing the use of organizational resources becomes fundamental for continuous growth
and prosperity. Organizations of various kinds such as resource-based organizations, product-based organizations, as well as knowledge-intensive service-oriented
organizations require specific policies and support services to improve the knowledge management in their respective organizations. Knowledge Management
Strategies and Applications focuses on the way organizations can create knowledge, share existing or new knowledge, and disseminate them among the
stakeholders, most importantly among the employees, managers, customers, and suppliers. The selected topics are drawn from several fields of studies and give a
multidisciplinary outlook. The book will be interesting not only for the researchers and students but also for the managers who want to improve knowledge sharing
and innovation capabilities in their organizations.
Successful Management Strategies and Tools Nov 03 2022 This book equips managers and professionals with effective management tools and strategies, as well as
important concepts to help them combat current challenges and problems. It provides a holistic and practical approach to lean and quality management throughout
the business value chain. The author describes comprehensively how management strategies and problem-solving tools enable companies to concentrate on valueadding activities and processes to achieve the competitive advantage. This allows managers to choose the proper tool and strategy for each situation and use it
effectively. A wealth of best practices, industry examples and case studies are also included.
Strategic Management Control Jul 27 2019 Strategic management control differs from traditional management control in several important respects. First, it
supports both strategy formulation and strategy implementation. Second, it is to a large extent based on non-financial information. Third, it deals with both the
long and short term and supports not only tactical, but also strategic and operational decision-making. Fourth, and perhaps most importantly, strategic
management control is designed for, and adapted to, each organisation’s unique strategies. In this context, the book emphasises the importance of dialogues. The
authors argue that it is unwise to assume that decisions taken at the top of the organisation will automatically be executed and obeyed throughout the
organisation. Instead, they highlight the importance of dialogue and collaboration, both between hierarchical levels within the organisation and between actors in

the network. Such communication is essential to making management control processes both strategic and successful. The book follows a clear structure, from the
design of strategies to the everyday evaluation and discussion of performance and results. Though primarily intended for professionals working in strategy and
management control at organisations, it will also benefit students and academics interested in strategy and management control.
Information Management Jun 17 2021 Information Management: Gaining a Competitive Advantage with Data is about making smart decisions to make the most of
company information. Expert author William McKnight develops the value proposition for information in the enterprise and succinctly outlines the numerous forms
of data storage. Information Management will enlighten you, challenge your preconceived notions, and help activate information in the enterprise. Get the big
picture on managing data so that your team can make smart decisions by understanding how everything from workload allocation to data stores fits together. The
practical, hands-on guidance in this book includes: Part 1: The importance of information management and analytics to business, and how data warehouses are
used Part 2: The technologies and data that advance an organization, and extend data warehouses and related functionality Part 3: Big Data and NoSQL, and how
technologies like Hadoop enable management of new forms of data Part 4: Pulls it all together, while addressing topics of agile development, modern business
intelligence, and organizational change management Read the book cover-to-cover, or keep it within reach for a quick and useful resource. Either way, this book
will enable you to master all of the possibilities for data or the broadest view across the enterprise. Balances business and technology, with non-product-specific
technical detail Shows how to leverage data to deliver ROI for a business Engaging and approachable, with practical advice on the pros and cons of each domain, so
that you learn how information fits together into a complete architecture Provides a path for the data warehouse professional into the new normal of
heterogeneity, including NoSQL solutions
Inherent Strategies in Library Management Jun 05 2020 Inherent Strategies in Library Management describes general and specific strategies for libraries based on
core library values, and does so through concrete research. Many strategic management books for libraries introduce concepts of business management to the
library world, but often neglect traditional library culture and core values. This book reexamines management through the lens of libraries themselves, rather than
relying on strategies borrowed from the business world, in an attempt to bring to light the factors and decision-making processes behind how librarians have run
their libraries over the past fifty decades. In other words, their decisions can be regarded as inherent management, born naturally from the core foundations,
considerations, and operations of libraries. In addition, this book investigates the broad influences of business management theories on libraries, including a
discussion on the advantages and disadvantages of their use. Presents management strategies for libraries based on core library values Provides detailed analysis
on the effects of business management theories on libraries Lays down the fundamental rules for managing libraries Explains various management analysis
methods Bridges the gap between library core values and business efficiency
Knowledge Management and Business Strategies: Theoretical Frameworks and Empirical Research Jul 07 2020 The growing awareness of the crucial role that
knowledge can play in gaining competitive advantage has lead businesses to confront how to build competitive business strategy around a firm's intellectual
resources and capabilities, and how to define and guide the processes and infrastructure for managing organizational knowledge. Knowledge Management and
Business Strategies: Theoretical Frameworks and Empirical Research provides researchers and practitioners fundamental business and management knowledge by
exploring relevant theoretical frameworks and the latest empirical research findings in the area of knowledge and knowledge management strategies and their
formulation and alignment with organizations' competitive business strategies.
Management Strategy Nov 30 2019 This is a strategy book which focuses on how making winning moves is dependent upon finding profitable patterns that
repeatedly meet customer demands for solutions. Where many strategy books have lost sight of the purpose of strategy and fall to show how decisions actually
affect business performance and, ultimately, outcomes, Management Strategy focuses on the types of analyses the industry, environment and a company's internal
resources require to make effective strategic moves. demonstrates how strategy impacts an organization's position in comparison to its competitors, both in terms
of the cost and quality of its products and the scope of businesses in which it is involved (vertical and horizontal integration), as well as its global versus domestic
reach. The results of analyzing an organization also determine the extent to which it will strive to be an innovator as opposed to being a follower.
Strategic Information Management Aug 20 2021 'Strategic Information Management' has been completely up-dated to reflect the rapid changes in IT and the
business environment since the publication of the second edition. Half of the readings in the book have been replaced to address current issues and the latest
thinking in Information Management. It goes without saying that Information technology has had a major impact on individuals, organizations and society over the
past 50 years or so. There are few organizations that can afford to ignore IT and few individuals who would prefer to be without it. As managerial tasks become
more complex, so the nature of the required information systems (IS) changes - from structured, routine support to ad hoc, unstructured, complex enquiries at the
highest levels of management. As with the first and second editions, this third edition of 'Strategic Information Management: Challenges and strategies in
managing information systems' aims to present the many complex and inter-related issues associated with the management of information systems. The book
provides a rich source of material reflecting recent thinking on the key issues facing executives in information systems management. It draws from a wide range of
contemporary articles written by leading experts from North America and Europe. 'Strategic Information Management' is designed as a course text for MBA,
Master's level students and senior undergraduate students taking courses in information management. It provides a wealth of information and references for
researchers in addition.
Management Strategies for Sustainable Cattle Production in Southern Pastures Sep 08 2020 Management Strategies for Sustainable Cattle Production in Southern
Pastures is a practical resource for scientists, students, and stakeholders who want to understand the relationships between soil-plant interactions and pasture
management strategies, and the resultant performance of cow-calf and stocker cattle. This book illustrates the importance of matching cattle breed types and plant
hardiness zones to optimize cattle production from forages and pastures. It explains the biologic and economic implications of grazing management decisions made
to improve sustainability of pastures and cattle production while being compliant with present and future environmental concerns and cattle welfare programs.
Documents the effects of cattle grazing on greenhouse gas emissions and carbon footprints Discusses strategies to enhance soil fertility, soil health, and nutrient
cycling in pastures Provides information on the use of stocking rates, stocking strategies and grazing systems to optimize cow-calf production of weaned calves and
stockers. Presents innovations in cattle supplementation and watering systems to minimize negative impacts on water and soil health Includes methods for weed
control to maintain pasture condition and ecosystem stability Describes management strategies to integrate cattle operations with wildlife sustainability
Strategic Management Oct 29 2019 Reflecting the challenges of formulating, implementing and monitoring strategy in practice, White's contemporary text
discusses differing theories and approaches in the context of real-world experience. Readers are encouraged to conceptualize and generalize business problems
and to confront philosophical issues without losing sight of practical aims. Each chapter starts with a Key Strategic Challenge and sets the scene of a case study
which is resolved at the end of the chapter. The text includes more than 60 Strategy in Action short case examples to illustrate how organizations apply strategy in
practice along with fifteen long case studies for detailed analysis. Strategic Projects and Exploring Further sections encourage readers to investigate the subject
more in detail. Strategic Management: - Acknowledges the complex reality of strategy in the real world showing students the challenges they will encounter when
implementing strategy in practice. - Provides a solid theoretical grounding in the subject enabling students to develop their own strategic approaches. - Offers
comprehensive and contemporary topic coverage reflecting current trends such as globalization, co-operative strategy and performance measurement. - Includes
separate chapters on Implementation, Monitoring and Risk Assessment reflecting the critical role of these issues within organizations. - Provides a wide range of
international case examples from well-known organizations in all regions of the world allowing students to see how strategy is implemented in practice and
reflecting the global nature of strategy for multinational corporations. Integrated web packages include: - For students: Additional long case studies, integrating
case study, links to further resources, searchable glossary. - For Instructors: Suggested teaching pathways and key themes, additional case study questions,
comments on exercises and assignments within the text, powerpoint lecture presentations. Visit www.palgrave.com/business/white for more information.
Strategic Management Aug 27 2019 Strategic Management: An Organization Change Approach examines the art and science of strategic management in
businesses and other organizations. Working from an established theoretical base, this new work discusses practical applications of various strategic management
philosophies while focusing on strategy as organizational change. Sherman, Rowley, and Armandi outline specific strategies and tactics that managers can use to
maximize not only productivity, but also satisfaction in their "human organizations." In an interactive and approachable manner, Strategic Management analyzes
the importance of an organization's internal and external environment; explains how to develop an organizational mission, vision, values, and goals; identifies
human-level vs. corporate-level strategy choices; and offers advice on how managers can effectively implement their plans. The authors also consider variables that
might affect the proposed strategic management approaches, such as international environments, and non-profit, government, and small businesses.
Managing the Managers Jun 25 2019
Pest Management Strategies in Crop Protection May 05 2020
Fundamentals of Strategic Management' 2007 Ed. Aug 08 2020
Estimating the Housing Price Effects of Alternative Growth Management Strategies in the City of San Diego Dec 12 2020
Strategic Project Management Made Simple Sep 28 2019 Learn to plan and execute projects in any organization with this practical and insightful resource The
comprehensively updated and revised edition of Strategic Project Management Made Simple cements this series’ status as the leading resource for anyone looking
for step-by-step guidance on project design and action initiatives. Written by celebrated management consultant Terry Schmidt, this book fully covers the necessity
of systems thinking and the logical framework approach to solve today’s challenging problems. Strategic Project Management Made Simple also includes: An
expanded section on turning ideas, problems, and opportunities into projects A newly created chapter on managing your “inner game” to achieve project excellence
Fresh case studies that cover how to pivot your business to meet changing needs A new approach, Iterating to Excellence, to create your Minimum Viable Project
and produce solutions smoother and faster Strategic Project Management Made Simple, Revised and Updated is an indispensable volume for leaders and workers
seeking to transform their approach to planning, driving, and executing projects in their organizations.
Change Management Strategies for an Effective EMR Implementation Jul 31 2022 Despite the promise of improving care and other benefits, EMR implementations
are highly disruptive to the organization.. This book will show you how to create an environment for success in your organization to not only ensure that your EMR
implementation effort is successful but that your organization builds change capacity and flexibility in the process. This new nimbleness will serve you well in our
world of continual change.

Strategic Management in the Arts Sep 20 2021 Strategic Management in the Arts looks at the unique characteristics of organisations in the arts and culture sector
and shows readers how to tailor a strategic plan to help these diverse organizations meet their objectives. Strategic management is an essential element that
drives an organisation’s success, yet many cultural organizations have yet to apply strategic thinking and entrepreneurial actions within the management function.
Varbanova reviews the existing theories and models of strategic management and then relates these specifically to cultural organisations. Also included are
sections on entrepreneurship and innovations in the arts, considering the concept of a ‘learning organisation’ – an organisation able to adapt its strategy within a
constantly changing, complex environment. The book is structured to walk the reader through each element of the strategic plan systematically. With a fresh
approach, key questions, examples, international cases to connect theory with practice and suggestions for further reading, this book is designed to accompany
classes on strategic planning, cultural management or arts management.
Management Strategies in Athletic Training 4th Edition Oct 10 2020
Management Strategies for Sustainability, New Knowledge Innovation, and Personalized Products and Services May 29 2022 In today’s changing business
environment, managers and employees need essential capabilities such as innovativeness to successfully reach organizational goals. In this digitalized era, it is
obvious that undigitized firms and organizations will not survive changing demands unless they can quickly adapt and form new business strategies. The upcoming
era necessitates a digital transformation in all institutions from government to the non-profit sector. In such a change-oriented and complex business era, both
entrepreneurs and leaders must keep up with the latest developments around them. Management Strategies for Sustainability, New Knowledge Innovation, and
Personalized Products and Services discusses the emerging topics of digital transformation, new knowledge innovation, sustainability, and personalized products
and services and provides a theoretical infrastructure to share the latest empirical research findings within management, knowledge creation, sustainability
practices, artificial intelligence, and digital business functions and strategies. Covering a wide range of topics such as Industry 4.0 and user satisfaction, it is ideal
for industry professionals, practitioners, consultants, educators, scholars, researchers, academicians, and students.
Strategies in Failure Management Apr 27 2022 This book offers a comprehensive overview of failure in business, management and consulting. It features
contributions by experts from diverse fields, who share unique insights from their real-life experiences. Readers will find perspectives from leadership, project
management, change management, innovation management, human resource management, counseling, restructuring, entrepreneurship and sports. Each chapter
combines the latest empirical findings with relevant case studies, making for a unique book that offers a fascinating exploration of the largely unexplored area of
setbacks, pitfalls, flops and disappointments in the business world.
Strategic Management in Sport Jan 13 2021 What role can strategic thinking play in contemporary sport management? It can be the difference between leading or
languishing – it’s that important! Covering sport at all levels, from community-based sport to elite sport, this is the first textbook to focus on strategic management
in a sport context. The book introduces the fundamentals of strategic planning, environmental analyses, strategic direction and leadership, strategy formulation
and selection, implementation, strategic control, and change management. Designed to encourage students to develop a strategic mindset, as well as critical
thinking and problem-solving skills, the book unpacks key concepts such as leadership, governance, organizational change, and the multiple layers of strategy in
sport. Full of real-world case studies from diverse, international sport business environments, and useful pedagogical features such as review questions and guides
to online resources, this is an essential text for any sport management course and an invaluable resource for sport development, recreation management, or events
management courses.
Strategic Management (color) Dec 24 2021 Strategic Management (2020) is a 325-page open educational resource designed as an introduction to the key topics
and themes of strategic management. The open textbook is intended for a senior capstone course in an undergraduate business program and suitable for a wide
range of undergraduate business students including those majoring in marketing, management, business administration, accounting, finance, real estate, business
information technology, and hospitality and tourism. The text presents examples of familiar companies and personalities to illustrate the different strategies used
by today's firms and how they go about implementing those strategies. It includes case studies, end of section key takeaways, exercises, and links to external
videos, and an end-of-book glossary. The text is ideal for courses which focus on how organizations operate at the strategic level to be successful. Students will
learn how to conduct case analyses, measure organizational performance, and conduct external and internal analyses.
Management Strategies to Survive in a Competitive Environment Oct 02 2022 Competition is present for almost every sector nowadays. Therefore, it is vital for
companies to develop a set of strategies in order to survive in the competitive environment of a globalized world. This book discusses how and why not every
strategy is appropriate for every sector. The volume offers a qualified and comprehensive analysis to determine effective competitive strategies taking into account
the many different factors that affect company performance.
Reviving Businesses with New Organizational Change Management Strategies Mar 03 2020 "This book analyzes the sensitivity of organizations to change
management based on methodologies and tools to control impacts and investigates how employees are impacted by their environment discussing issues such as
technology communication and business continuity and the importance of collaborative and interactive relationship pertaining to change management"-Management Strategies for Information Technology Jan 25 2022
Successful Management Strategies and Tools Jan 31 2020 This book equips managers and professionals with effective management tools and strategies, as well as
important concepts to help them combat current challenges and problems. It provides a holistic and practical approach to lean and quality management throughout
the business value chain. The author describes comprehensively how management strategies and problem-solving tools enable companies to concentrate on valueadding activities and processes to achieve the competitive advantage. This allows managers to choose the proper tool and strategy for each situation and use it
effectively. A wealth of best practices, industry examples and case studies are also included.
Risk Management Strategies in Public-Private Partnerships Apr 03 2020 Governments around the globe are facing a new framework of service delivery as publicprivate partnerships become more prevalent. Characterized as an innovative tool for change, this area of socio-economic development is transforming the world
economy. Risk Management Strategies in Public-Private Partnerships is an essential reference source for the latest scholarly research on recent developments on
the relationships between public agencies and private sectors, and frameworks for effectively managing risk factors. Featuring extensive coverage on a wide
variety of topics and perspectives such as service delivery, sustainability, and contractual design, this publication is ideally designed for policy makers, students,
and professionals seeking current research on ways to manage problems and challenges in contractual partnerships.
Knowledge Management Strategies: A Handbook of Applied Technologies Mar 15 2021 We recognize knowledge management as a socio-technical phenomenon
where the basic social constructs such as person, team, and organization require support from information communication technology applications. In an era of
business transition, the effective management of knowledge is proposed as a strategy that effectively utilizes organizational intangible assets. Knowledge
Management Strategies: A Handbook of Applied Technologies provides practical guidelines for the implementation of knowledge management strategies through
the discussion of specific technologies and taxonomies of knowledge management applications. A critical mass of some of the most sought-after research of our
information technology and business world, this book proves an essential addition to every reference library collection.
Classroom Management Strategies Jun 29 2022 This practical guide presents the principles and practical, research-based strategies for creating and maintaining
productive learning environments. More than just a list of do's and don'ts, this hands-on book demonstrates how classroom behavior is determined by early and
consistent instructional planning.
Leadership and Management Strategies for Creating Agile Universities May 17 2021 The global higher education sector has changed dramatically as universities
continue to face unprecedented challenges associated with the COVID-19 pandemic. Many are struggling to navigate this crisis while maintaining high-quality
course delivery, ensuring strong student recruitment numbers, and providing clear communication to staff and students. Issues have emerged at an exponential
rate, and coping with the pandemic has been particularly difficult for universities as they serve several functions, such as being educational institutions as well as
major employers. Leadership and Management Strategies for Creating Agile Universities reflects on the challenges that higher education institutions have faced
during the pandemic and the associated projected socio-economic impact yet to be felt. It also considers how different universities have addressed the challenges
so as to learn what has and has not worked and speculates what future implications exist for the vision of a new higher education sector in a changing world.
Covering topics such as developmental leadership, IT governance, and lifelong learning, it is ideal for policymakers, industry professionals, academicians,
researchers, governors, decision makers, teachers, and students.
Business Management and Leadership Strategies Mar 27 2022 The business environment is a commonly used term and highlights all the factors and forces that can
possibly affect the business. The business environment in the modern world is as dynamic as it can be. The constantly changing demands and trends affect
businesses immensely, along with the change in the demands, the environment of the business needs to be in sync with the work environment to make sure the
operations run as seamlessly as possible. The book is an epic piece of writing and highlights all the factors and external constraints to make it a life-changing read
for anyone who wants to succeed in the competitive business market. If you want to see yourself as a successful business person, grab your copies to learn more!
Organizational Change Management Strategies in Modern Business Nov 22 2021 Scholars agree that change has become a staple in organizational life and will
likely remain as such beyond the 21st century. As the rate of change continues to accelerate, organizations must strive to develop and implement new initiatives in
order to obtain significant benefits to organizational survival, economic viability, and human satisfaction. Organizational Change Management Strategies in Modern
Business covers the most important elements of change management as well as the difficulties and challenges that organizations have faced when implementing
change. In sampling different disciplines relevant to topics such as resistance to change, mergers and acquisitions management, leadership, the role of human
resource strategies, and culture, this reference work is a useful resource for academics, professionals, managers, administrators, and others interested in
organizational change.
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